2 PLACE EXCHANGE

Place Exchange Air Network

5.2 billion travelers across the world are expected to fly in 20252, Utilize Place Exchange’s
unmatched programmatic access to premium airport inventory and travelers to reach business and
leisure travelers at scale globally. Leverage airport assets prominently placed in concourse areas,
shops, restaurants and bars, gates, lounges, and baggage claim areas.

Source: International Air Transportation Association, 2024

10,000+ screens across the world 9 global impressions

Reach Travelers in the Busiest US Airports and Beyond

US screens: 5,000
US 4-week impressions: 567
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Why Brands Advertise in Airports

e Massreach across broad audience e Advertisein a brand-safe, trusted
demographics environment where consumers arein a

) ) ) mindset ready to explore and ready to spend
e Highdwell times at airport lounges,

restaurants, and gates (average 43+ min.)

83% of frequent flyers notice airport advertising with 3-out-of-4 associating airport
advertising with high-quality brands?

ISA Corp | Reach travelers waiting for luggage JCDecaux | Reach passengers at multiple touchpoints '3‘-' )

-3

Business Class

AdStash | Access luxury flyers at private terminals
In addition to highly-trafficked public areas of _ 4. || |
airports, Place Exchange also provides access to
private lounges, terminals, and airports
reaching luxury travelers.

of business flyers plan to take 3 or
87 more business trips in the next 12
months?

of frequent business flyers recalled
56 ads after seeing themin the
airports?

Source: *Clear Channel Outdoor, 2023 Contact sales@placeexchange.com to learn more
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Target by Airport and More

Engage travelers with prominently placed screens in concourse areas, shops, restaurants and
bars, gates, lounges, and baggage claim areas throughout their journey.

Sample map of Atlanta Hartsfield Jackson International Airport
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‘OUTDOOR ADVERTISING

ReachTV | Engage travelers at airport restaurants & retailers

Contact sales@placeexchange.com to learn more



